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Tremendous Growth in Past Year
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Combining business me hods with
the latest scientific dental knowledge
Dr. Morrison renders a real service
to the public—Largcly overcomes
the prejudice against the advertising

Modern conditions will compel 5 gontist with great <Will, better methods, more complete
equipment to let the public know what it is 1o their advantage to know. A dentist’'s training,
experienca, tkill and reputation are his stock in tratia. Why should he not advertise them? 111

Every individual who has a superior service 15 oiuer; evary merchant who has something
the public wants; every bank that desires to in=hii n the minds of the public the value of sav-
ing, should advertise, and in fact, find it necessary to advertise.

Adyertising is directed at mass:thought. It has led to mass buying and it also leads hun-
drads into the dentist's office who would otherwizc nunlect their teeth.

it has a real ethical value. inasmuch 25 it tands Lo a higher standard of living. Can the cthical
value of geood advertising be compared with the ethical value of advertising prejudice?

DR NORMAN H. A MRISON For illustiation, take two dentists. One balongs to the old schocl. He does not advertise
s ELlod btz o AL LA INE S S or in any way acquaint the public with himsel® or his profession. Tha other dentist advertises,
He feels he can be of service and 15 frank enough to let the p=ople know it. He knows that a little

to advertise and thereby face the critiziam of my Erother dentists.

i the 135t chatacle t2 a dentist’s adverticing. Standards change, evolve, improve,

BUSINESS ADVERTISES

GOVERMMENT ADVERTISES

through the papers to nound a warning against neglecting the teeth. In so doing,

ETHICAL DENTISTS

EVERYTHING ELSE BEING EQUAL

enlivhtenment on the profession

; MECHANICAL LABORATORY INNER OFFICE

. |Dr.HorrisonUsesSciertitic Sanitary System
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of dentistry will not only improve |
his business but help others and ‘
encourage these who have_poor
teoth to seek the service of one.
“Evarytiving olse being equal,”
between theze two men, thoir
training, akill, reputation, ins
tegrity and fee, would you dis-
eriminats anainst one because he |
advertises? The chances are
you would patromize the man
who advortises just to reward
him for h's enterprise,

VOLUME OF BUSINESS

AND PRICE

It i a well knewn fact that o
volume of business can be hand!-
ed more economically than the
gceasziona!l picce of weork, This
ench'es the advertising centing
to charge a more reasonable fes
than tha man who has to meel
I'v'mg and office expenses cut o
a lim'ted. number of patients.

WHY | ADVERTISE

1 am advertising beeauss |
wart to talk to a large number !
of neaple and make new friends
bscaune | want vou to bring your
d'ntzl trouble to me, and final'y
breause | 12 & it ethical, for the
re-ults have proven it so. The
bert proof that a man is telling
the truth about his profsssion
ard himea!f is that the cenfi-
dence of the puhliz,. which h=s
tried him cut, has not ¢ minished
by tme,

Organ zation of Assi-tants Co oced of Exp it
Rfficent Pe its and € mycie & Nurses

During the past year, Dr. Morrison’s practice has grown
to steh an extent that in ovder to maintain the high stand-
ard of service e bas rendered the public. he was obliged {o
add 1o his office a complete stalt of assistants, two eradnate |
dentists, an expericneed nhoratory man and several nurses,

Only registered dentisis of long experience and thorough
training in the latest dental methods ave allowed to aid the
Doctor in his practice.

13 eharge of the lahora-
tory and mechanieal work
is o man of ten yvears” ex-
[h'l‘il‘lll'\‘. while assisting
the dentists are three com-
petent nurses. It is their
duty to facilitate the work
of the dentists in every
: way possible and care for
S the comfort of the wva-
= tients.

Encouraged by the pub-
lie appreciation of the ser-
vice e has rendered, and
knowing that the volume
nl']mt]'n]l;lgl' isno longera
conjecture, but a tremen-
lous fact, Dr. Morrison as-
sures the people of Phoe-
nix, that whenever neees-
sary to the comfort and
convenienee of his patrons
he will inerease his facili-
ties, so that i the future
he will, as always maintain
| the high standarvd of ser-
d vice which has made it pos-
sible to build, on a solid
foundation, the largest
Dental Practice and the

a limited practice, or adverilsing e > >
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